2023 AAF-Akron Club Achievement Entry: Club Operations
The year was about rebuilding. It has been a boots on the ground approach all year round to reach out
and engage with members and prospects to get them excited to be together again and contribute to the ad

community. It was also the year of the woman!

A. LONG-RANGE PLANNING (Exhibit 1)

Our President selected these ambitious goals for our 2022-2024 term:

* Increase participation/attendance in the American Advertising Awards

* Increase membership/participation of diverse persons/organizations

* Increase student membership/participation, specifically outside of our local college

* Establish a more secure financial future and leadership succession for upcoming years

Goal 1: Increase participation and attendance in the American Advertising Awards (Exhibit 2)
Increase student and professional participation.

Methods Used to Achieve Goal

* Promoted early on multiple platforms. Competition was open and announced at our Oct. 20 annual
meeting. Call for Entries postcard mailed to 774 names in early Nov. Show postcard mailed in early Jan.
* Hosted three “How to Win an ADDY Chatty” socials in 3 other towns (Canton, Medina and
Youngstown) to garner interest and answer questions. BOGO entries were drawn at each event.

» Gave away raffle prizes of free tickets to the American Advertising Awards throughout the year.

* Provided media sponsorship for DOYO Live — a marketing event in Youngstown. We attended the event
and provided 2022 winners books, call for entries postcards and membership info in swag bags that went
to 100 attendees from the Youngstown area.

* Reached out to 67 contacts at 10 area colleges to invite their participation.

* For the first time, we had early bird registration (save $20) for the show.

» Mailed written invites, along with last year’s winners book, to 10 new prospects. Calls were made to
members encouraging them to participate.

Results

Show attendance increased 67% — 250 attendees vs 150 attendees last year, but still down from a



prepandemic attendance high mark of 400. Entries increased 11% — 314 competition entries vs 281 last
year. Surprisingly, we had the most entries in our District. Even though we had entries from two new
universities, student entries plummeted 51% — 32 vs. 65 last year. Outreach to new professionals yielded
6 new entrants (only one was not a member). Support of DOYO Live didn’t garner new entrants, but
gave us a lot of exposure to a new market and solidified our standing with our Youngstown members
who did enter and saw us at the event. Early bird registration worked really well. It cut down on 11th
hour registration making the head count for catering easier. Based on what we learned this year, we’re
going to apply the same model to 2024 entries and have early bird entry deadlines. We’re also having
call for entries one week later than usual to give entrants more time and possibly increase participation.
We already have next year’s show booked and designs to be approved for the 2024 Awards season — the

earliest ever.

Goal 2: Increase membership/participation of diverse persons/organizations (Exhibit 3)

Methods Used to Achieve Goal

* Foster diversity in our American Advertising Awards through diverse judges and diverse restaurant
partners. LeAirra Lacey, Senior Manager of the Mosaic Center spoke about AAF’s DEI initiatives and
awarded our Mosaic ADDY.

* Our holiday Merry Mingle event benefited Limitless Ambition — a nonprofit run by African American
women for young girls of color. To celebrate National Volunteer Month, we will be doing a brainstorm
sketch session for the same nonprofit to help them brand and market a new donor cultivation event.

* Foster diversity by inviting diverse speakers: hosted a Badass Women in Design & Advertising —
Welcome to the Real World panel for college students.

* Had a booth at Akron’s Pride Festival to further our mission to be a part of diverse community events
and meet new people. Also had a booth at a First Friday community volunteer event for nonprofits.

* We teamed up with AMA and PRSA to offer member rates to each others events.

Results

We had our first ever all-female judging team! When LeAirra spoke about DEI initiatives, there was
an audible response of support for encouraging diversity in our industry. We raised $700 for Limitless

Ambition, shed a new light on a new nonprofit and received some good PR. The Badass Women in



Design panel was attended by 40 students in person and 10 remotely. It was an inspiring event where
students asked great questions of the four young ad pros and want to attend more events like it. Most

of the students were women so the all-female panel appealed to them. No tangible results from having
booths at community events, but we did increase our presence and added a few interested people to our
email list and gave out a whole lot of swag. One agency owner happened to see us at Pride and was very
appreciative to see us there. We didn’t boost our attendance from AMA or PRSA, but it was a nice perk

for the organizations.

Goal 3: Increase student participation, specifically outside of our local college (Exhibit 4)

Methods Used to Achieve Goal

 For Kent State University (30 minutes from Akron)

— Had a booth at “Kent Connections” for KSU students.

— New departments (such as Student Media, The Kent Stater newspaper, TV, Black Squirrel Radio and 5
student publications) at Kent State University were invited to participate in the Awards

— Held a Badass Women in Design & Advertising panel for college students at KSU.

* Most events are free for students. We promoted them on Handshake and to 67 area faculty contacts.

* Hosted an event at The University of Akron College of Business: Build a Career that Serves Your
Whole-Self. It was for both students and professionals at any phase in their career.

* We shared thumb drives of the reel of work from the Awards competition with local colleges to show
them what’s being done in the area. It included all work submitted from students and professionals.
Results

28 people (including 13 students) attended the Build a Career event at UA. We thought the topic and
location would have brought out more students. Our student membership, which was comprised of all
UA students, is down 48% — 11 student members vs 21 students this time last year. Faculty say that

the “COVID generation” is apathetic and slow to get back into things, but incoming freshmen want
interaction. Meanwhile, the other big university in our footprint is becoming more active. We met many
students at the KSU Connects event that had never heard of AAF and added 14 new students to our
database. One new department at KSU participated in the Awards competition and won two ADDYs.

Additionally, the Director of Visual Communication Design (who became a new member) is excited and



wants us to host an awards launch party in the fall. We just learned KSU is starting up a college chapter!
Details are fuzzy, but we have offered all of our support. After years of cultivating KSU, we are starting
to see progress. The Badass Women panel was a success at KSU as mentioned in the previous goal. We
added 21 more students to our database from that event. We succeeded in increasing our visibility beyond

our local college and want to take the panel on tour at various universities.

Goal 4: Establish a more secure financial future and leadership succession for upcoming years
(Exhibit 5) This is our most dire goal and it has been very challenging.

Methods Used to Achieve Goal

* Financially, we cut everything to the bone to avoid running out of funds. The board reviewed a monthly
balance sheet and projection of funds to year end. We had events at free venues. Everyone paid for their
own food. We cut in-person judging to save $2,000. Almost everything we produced was donated in
exchange for sponsorship promotion. Our executive director has worked for free since May of 2022
saving us $8,600.

* Increased membership rates. We had planned to raise them in 2020 and had to pause that during the
pandemic. We also instituted early bird and late registration fees for our awards show.

* Identify future leaders year-round: we have targeted our recent graduates who are 1 - 2 years out of
school. Our president regularly invites them to events and participate on teams. We have invited others
to audit a board meeting. We have hosted team cultivation socials. Event surveys include an area to learn
more about participating on a team. A follow-up email with a one page description of our teams and
activities is sent to those who are interested. A call to action for more involvement is emphasized at our
annual meeting, awards show, in monthly emails, membership kits and renewals. We are trying to build
up strong teams to support and fill board positions.

» Started an Applause Awards program last October — a point system to incentivize members to
participate and earn their way to a free membership. The most points are given to joining the board. Each
event promoted in the newsletter reminds people of the points they can earn. Prior to starting Applause,
we did a 3-month version: all members received one chance to win a free $1,200 ticket to Content
Marketing World. They could earn more chances by attending events, joining a team/board, donating to

our scholarship and submitting a nomination.



* Cultivate prospective leaders by inviting them to attend our District 5 Leadership Conference to give them
an overview of AAF and make new connections.

Results

Succession has been a struggle. Our board is the smallest it’s ever been at 6 people. Our board chair left at
the beginning of the term. We have no co-chairs and are stretched thin. On the bright side, we have one new
team member who is regularly attending board meetings so we will activate her to join the board. We have 7
young professionals who have been helping out with graphics, website and communications. Several other
young pros have said they are ready to get more involved. A group of 12 have been invited to our 2023 D5
Conference in April. Last year, 2 members attended our virtual D5 Conference and are still helping out.

18 members earned additional chances to win the CMW ticket and one is still a very active team member.
Financially, we are now in a much better position with a net income of $20,690 following the Awards. But

the belt tightening will continue as we won’t see any substantial income for the rest of the year.

B. ANALYSIS OF MEMBER NEEDS (Exhibit 6)

Goal: Reconnect with members to increase participation and contribute to the health of the club.
Our members don’t attend many events (except for the Awards show) or participate. Our surveys reveal
that networking, socials and awards are what matter to them most. We’re using the Applause Awards as an
incentive to increase participation.

Methods Used to Achieve Goal

* We offered many opportunities for members to connect in-person. Ten of our 25 events were devoted to
networking. We hosted brewery socials in different towns where our members are located:

— St. Paddy’s Day Cheers with Peers (4 attendees)

— Coffee Member Meetup for new and current members (4 attendees)

— Get Connected. Do Cool Sh!t. Make Your Mark event to learn how to team up with AAF (10 attendees)
— Inauguration Party for our new president (12 attendees)

— Youngstown Cheers with Peers (13 attendees), Canton Cheers with Peers (20 attendees)

— How to Win an ADDY Chatty in Medina (7 attendees), Canton (4 attendees) and Youngstown

— Merry Mingle: Holiday Charity Networking event (50 attendees)

* Our annual meeting was held in October and featured: a new award called the Penny Award (named



after our first president and founding member James Penfield “Penny” Seiberling) that recognized

the achievements of an individual under 40. Volunteer of the year, vendor of the year and board chair
recognition were also awarded. Our goals and new initiatives were announced.

* New Account Portal: Through our vendor constituent relationship management system (NEON), we
customized a new and improved dashboard for account holders. Members and registered users can easily
update their profile, manage their membership, register for events, sign up to volunteer and more.

* Reconnected through various personalized communication:

— When a new member joins, they receive a welcome call and VIP kit with info on how they can get more
involved. We connect on LinkedIn and social.

— Mailed handwritten thank you notes from the board to renewing members and partners.

— Periodically call and email inactive members to invite them to events and see how they are doing.

— Directly asked for their help and to join teams.

— Sent post event thank you emails from the president with survey info.

* Monthly team meetings are treated as socials and promoted via website, e-newsletter and social media.
Results

They’re not coming out in droves, but people are attending more socials. Our biggest one was in Canton
where 20 people who we hadn’t seen in a long time showed up. Our annual meeting was attended by 40 —
disappointing given we had a great young ad pro who we wanted the membership to come out and celebrate.
We’ve received several positive responses from sending welcome kits and written notes. We’re seeing an
uptick in members saying they want to get more involved. However, our membership growth remains flat.
We currently have 99 members compared to 104 last year. We upgraded a silver member to gold — our first in
several years. After a pandemic hiatus, we had four agencies return, five new individuals joined and 11 young
professionals joined. We have seen that young professionals are our most engaged group. The future of the

club lies with them and we are working to activate them on teams and join the board.

C. LEADERSHIP ORGANIZATION AND DEVELOPMENT (Exhibit 7)
Goal: Rebuild and maintain a strong board with supporting teams.
AAF-Akron is comprised of six board members: president, vice president, and chairs for communications,

awards, programs and education. The president also serves as membership chair until that position gets



filled. The board, along with the executive director, manages club operations and long-term planning with
their teams. We are the leanest we’ve ever been and should have twice the number of board members.
Our board chair left at the start of the term and none of our co-chair positions have been filled. Treasurer
and partnership positions have been vacant for years and have been assumed by the ED until we can find
interested members. Our mostly creative-based membership shy away from financial positions. Our paid
accountant does take the pressure off not having a treasurer.

Our yearly board retreat focuses on how everyone can work together to achieve our goals for the new
term. The president sends the agenda in advance and each chair presents their action plan for the year.
Particular attention is paid to board accountability: “we know life happens, but we need your commitment
to be ambassadors.” We are only into the first year of our 2-year term and the board is mostly absent.
Many miss board meetings and events. At the retreat, they were given a board contract to sign that
highlights their obligations. We can’t afford to “fire”” anyone because we have so few board members.

We returned to our old style of having mandatory chair reports at every board meeting. We were using a
“Level 10” format that board members skated through. We use Google calendar and Slack for daily board
communications. Minutes are posted in Google docs and shared.

Methods Used to Achieve Goal

* Proposed a board challenge that rewards each board member with $100 gift card if they attend one board
meeting and one event each month for one year. They get one free pass.

* Board members are spotlighted in the monthly newsletter along with a call to action to join their team. It
is important to feature their day job along with fun facts about each individual.

* Board recognition program: the BBMAs — also known as the Bitchin’ Board Member of the Month
Awards. Each month the BBMA (the letter “B”), along with a $35 gift certificate, is given to a
distinguished board member, partner or team member who embodies the tenets of Bitchin’ service:
bad*ss, initiative, tenacious, champion, hero, inventive and noteworthy. Partners and teams are eligible.

» Made it personal: celebrate birthdays and hosted a holiday party for the board, teams and past presidents.
* Continually promoting and making asks to develop new team members and board members via
newsletters, social media and at events. Updated board and team member descriptions to one page.
Results

* We are understaffed. Members don’t seem to have the capacity anymore. The board incentive hasn’t helped.



We’ve offered board members the option to Zoom in, but they don’t take advantage of that. The president

feels like she is yelling into a black hole.

D. FISCAL MANAGEMENT (Exhibit §)

Goal: Stay afloat!

The pandemic took its toll on our cash flow. We had to be really frugal. We raised member dues, partnered

with sponsors to increase our bottom line and strictly limited our payment for venues, food and speakers.

Methods Used to Achieve Goal

* Based on the previous year’s income and expenses, a new budget is drafted for our June retreat.

* We review a monthly financial snapshot that highlights our current total expenses and income vs our

budget along with projections to year’s end.

* To keep expenses low, we find partners to donate almost everything we need, including catering.

* The large sponsors who used to donate $6,500 to be a presenting partner have been nonexistent.

— In early July, we offered sponsorships ranging from $100 to $2,500+ to attract more, smaller partners.

* We raised our membership rates. When members renew, they receive a discounted renewal rate.

* Giving Tuesday campaign: to fundraise for our 501(c)(3) nonprofit: Susan B. Kosich Charitable Fund

— a scholarship to benefit Northeast OH students pursuing a degree in a communications-related field.

Added the Fund to Foundation Directory, earned a Gold Seal of Transparency from Candid and joined

AmazonSmile.

Results

* Despite lower tiered sponsorship packages, very few signed up siting economic challenges.

* American Advertising Awards is our only non-dues income generator. Other event income is negligible.

— $65,425 of in-kind services were donated to the show — a 4% increase from last year’s $63,000.

— Entries, show attendance and duplicate trophy orders raised $36,600 — a 23% increase from last year’s
$29,800. After expenses, our net profit was $20,145 — a 124% increase from last year’s $9,000.

» The membership hike proved to be a good incentive. 39 members renewed before the deadline.

* Our first Giving Tuesday campaign raised $650. The total raised for the year: $1,433.

* Despite the rocky start to the year, a good awards turn out combined with cutting expenses, has left us

with $23,460 in the bank and no debt. With projected expenses, we can start paying our ED something

and still have around $5,000 left at year’s end.



Exhibit 1 — 2022-2024 Goals

Board Retreat

www.aafakron.com

2022 Retreat

Annual Retreat Agenda

qqﬁ akron Friday, June 10, 2022

2022/23 TERM GOALS:

¢ Increase participation/attendance in Local American Advertising Awards
show, both from past and new attendees.

¢ Increase participation/attendance at events throughout the year by
non-members and members, including committee and board members.

1:00 Welcome/ Good News Retregt Lc?cation:.
Penguin City Brewing
1:15-1:30 Budget Talks 460 E Federal St,
1:30 - 2:00 Goals and Plans for 2022-2023 \T(‘i’r:’;?smw”' on
2:00 - 2:45 Events and Programming 1:00-5:00PM
- Annual Meeting/Penny Awards Event Location:
- American Advertising Awards Steel Valley Brew Works
- Return of Portfolio Review 7401 Market St,
- Calendar of Events Youngstown, OH
Time:
3:00 - 3:15 Break
rea 5:30-7:30PM
3:15 - 4:00 Committee Reports/Reviews
- Education Board Members
- Communications o Garrick Black
- Membership _
¢ JD Dumire
4:00 - 4:30 CLEVER PRESENTATION * Dave Flynn
4:30 - 4:45 NEW WEBSITE DEBUT ° Matt Hogan
4:45 - 5:00 Open Forum/Closing Thoughts * Daniel Kearsey
© Brianna Kelly
5:00 - 5:30 Break/Packup « Michael Pontikos
5:30 - 7:30 Beers with Peers Event * Cecilia Sveda

¢ Increase membership/participation of diverse persons/organizations, both

by direct reach outs and more inclusive programming and events.

¢ Increase membership/participation of students, specifically outside of
U Akron, both by direct reach outs and increased partnerships with universities.

¢ Establish a more secure financial future and leadership succession for

upcoming years.



Exhibit 2 — Increase Participation in the Awards

Promoted early

JAN. 11:.
LATE - FEES - APPLY
o ]

MEMBER | NON-MEMBER
SINGLE :%:; - CAMPAIGN :2%, - E‘&l&eu‘r @

ADCHELLA

073 ADCHELLA
LINEUP

Feb. 24, 2023
The Akron Civic Theatre

A0 Adveer Tasting Save 520 and repister eardy ot safalron oom
i:r_1:l:\l.—su—.m[»—. i Chuepthans? i PN DO

clever.

The show postcard mailed just after the new year.



Exhibit 2 — Increase Participation in the Awards
Hosted Win an ADDY Chatty series in different cities

A KAF-Akron
Novamicn B 1022 - &

Call for Entries is now open through Jan. 11, 2023 Tomuorrew! Join us for 8 Bvely chat sbeut the American Adwertising Awards. Enlering the
sompstition can be confusing, but ¥ you v questiong, we hsve answers. Neod & relraiher
on navigating the competiton site? Meed sdvice on whal cabegorny 1o choose? Mever enfered
HOW to WF” cn ADDY ChUtI}f before? No problern. We'ne hére ba heip!

F Can't attend T Yo'l Fanm Mo DoDoriumnitas

4 — = 't ot Wa're taking the "Win an ADCY Chatty® on the road. Join us on Dec. 8 at Steel Valey Brew
Warks in Youngstown and Jar § at .., Soe mane

How to Win an ADDY Chc:tty

Thursday, November 10, 5:30-7:30pm
Akrannm Public House
£121 Buzhbiers Drive - Mod;a, OH 44758

Joan s for @ Bvaly chal aboul the Ameecan Advatisng Awards. Ve now enianng the

oS G0 B conhumrg Bul il you e quesions, we hive sreenre. Nessd o o
i Ry vgaiing the compeition site? Nead savics on what category %o choose? Never entsned

Bafore T Mo problem, We'ne Baca 10 he'ls

Can attend? You'll have more oppartunities.

Wie'ra toking the “Win an ADD'Y Craly” an e rood. Join us on Doo & s Stecl Valey Bore . AL
5 it VoungRimen and a5 e Ropal Dooes = Cason Seramtar 10, 2022 -
te're hers in dbiecne Balrorympubbchouse! Join us inther cocy beungs from B:30-7:30.
AN attendees will be entered into a drawing for 8 BOGO entry! Vou might win & BOGO onkry 10 the Amarican Advortising Avwands ]

Check owl the eniry rules, categories, see who's Judging and maore,

Call for Entries is open now through Jan. 11, 2023

Last chance to win a BOGO

How to Win an ADDY Chatty

Thursday, January 5, 5:30-7:30pm

Royal Docks

7162 Fufion Dr. KW « Canlon, CH 44718

Jon un for & vty chad aboot thiy Amencan Adveriaing Awards. Wa know enionng the
i iton can b oontusing, But f you heve quostons, we nove answens, Neod o rofreshorn
bl PdrigaEnG th comeeltion sdaT Neod advich 66 whal caegary b chooia T MNeved orsand

bofora? bo problom. 'We'no hone 1o haip!

All attendoes will be entered info a drawing for a BOGO antry!

F'm Attending



Exhibit 2 — Increase Participation in the Awards
DOYO Live sponsorship

DOYO Live Marketing Conference

Presented by Lift Marketing

o SERVERO
f‘m‘.whl-l'l'l'

L:ft

MARKETING

Thursday, December 8, 10am - 6pm
Steel Valley Brew Works

ar

7401 Markel Streat « Youngsiown, OH 44512

Located in Southern Park Mall

Theisir expartisa on the how-l0s of marketing, creative design. and sales, l
' SPONSORS!
A

SAVE $70 PROMO CODE: AAF

COYO Live is a fun upbaa .']'r|5'- ong markeiong evanl I'{:.1'|||1.r|5.' lop local speakers presonling

Ragistor bare

Join AAF-Akron after the conference for the DOYO hagpoy houwr.

LEARN MORE




Exhibit 2 — Increase Participation in the Awards

Reached out to 10 area colleges

Student American Advertising Awards open now - Jan. 11 ! el

Cecilla Svada < i L st el Aai Moy 14, 2002 BT PM Yr
To: Cecla Sveda
G Brianna Kelly, JD Duming

Beo: Michasl Pontikos, David Fiynen, Melissa Olson, Janice Troutman, Brittyn J. Dawerth, Anthory J. Samangy, Abaxa K. Fox,
Jennifer Vokown, Andrea M. Ferraro, Sinclair Blizabetn, Evan Bailey. Krstn Dowling, Yok Chance, wwandoll@en!, ed,
Euwgene Starr, Scolt Kessler, bob kelemen, Jube A Cajigas. Juan Eduando Conlreras Barberera, McKenna Lovelace Viatrmaier,
Justin Hayes. Danel Alenguer, Daniel Kearsey, Joan Inderhiees, Valora Benicker, kogrady@kent.edy, Amy Reynolds,

Dave Middiston, Patrick Rusbensaal, Bob Louls, heemarvg@hiram.edu, yux@hiram edu, panterc @hiam.edy, ryancl@himm,edu
. GencE@hiramoedy, shickifdhiram.ede. dmodonal@ashland edu, wschalle@asniand edu, katenb@ashiand edu,
kbrunakefiashland adu, khovsepi@ashiand ody, cmabarftashiandedy, dmomtiz@ashipnd.ed, Kpitteniashiand edu,
ussedB@ashland odu, Andrew Rudd, mmaties ! @kent.ody, loleproductions@kentedy, nmurphyB@kent.ody, rmoach@kent,eduy,
itannerdftkent.adu, coitkertedy, kdileylsentech, emotzpol@kentedy, schristeftkonteduy, agoide1dEkent.adu,
astayerdokent adu, mands125Gkentedu, stroyanodikeniedu, syoungfi@kanteci kKhack@kent.edu. abrodskylkentedu,
jandel§T&%entady, molnickSkentedu, cpusatei@bentode, Minx Design, Jacob Farrar, lenmour] @kent.edu Hide

il

Hella!
| hope your semester has been going well as the last few weeks are coming up really fast,

It's American Advertising Award season agaln and | encourage your students to participate.
We had a student win a National ADDY this year! She won a silver at the District level and went on 1o win a National Slver ADDY,
Anything Is possible.

The 2023 competition is virtual and makes it easy for students to submit as there are no physical entries to drop off.
Online entries will be accepted now - January 11, 2023,

Any work complated during the spring 2022 semester can also be submitted even if the student graduated in May. That individual can shill submit
his or her work as a student at student rates. Please note, there is an often overlooked category just for copywriting so be sure to review the entry
categories,

Check oul the enfry rules. categories, see wha's judaing and more.
For the first time, we have an all female panel of judges! You can read about these topnotch pras on our website

If you would like last year's winners books for your students and 2023 call for entry postcards, please LMK, I'm happy to drop them off and answer
any questions you might have,

| hope you find value in shanng this with your studants!
Eaming an ADDY will definitely be noticed by prespective employers

Best wishes,
Cecilia
AAF-Akron
Executive Director
330.990.9426

l‘-.III CAl ABVESTINIGE EWANDS




Exhibit 2 — Increase Participation in the Awards
Early bird registration for the show

MEWEIRS

BEEERAE SEEAETIANEE AmaREE

TIME

(1) MORE INFO

5 LocamoN

2023 AMERICAN ADVERTISING AWARDS

Earty Lird regiziration Seadine. Felbromy 10 [save 3100
Rl regisoathon [Febauary 01 = 34

Jenru ik foof our PEIR Armeicnn Adverbeny Awarie so wt CoBERIEDE Ihe cronihe a0t of eutebencs i adversare! ' Fnile v
6 etk wWith jour nduginy peors. ey Toad Fromm e reatsurents, vire S galery of wosk, monwg 8 ungue s bag and
13 3 e et ety 00 e milh deaseit and atede Bar. Vou toe wart! b misis THE evert of the yewe W will hve & lve

TSI CEOY 0 YO Gt ey T B oo of o horme

AT PR Adves Tasting
Testang
ey AAF-Akron
Faksrumiy 1 - @
1's going Lo be 3 trp!
Cirph B (EHcT Efcl SCCIT) eyt CLatery Jin s for Adchelis - the 2023 Amenican Advertising Amards - on Feb. 24

You can save $20# you register early! Early bird pricing ends Felb 10 at 158 pm, so don’t
TSI PR e Sl dnlay!

Eroces Cuinh M Black LEsm more 8l ipeiweay astakron comy | [P02 3-smancan-gowartiaing




Exhibit 2 — Increase Participation in the Awards

Mailed invites to new prospects along with last year’s winners book




Exhibit 2 — Increase Participation in the Awards

Most entries in District 5

Competitions
ADD COMPETITION Eupand Al Status | Active and Completed |  gooch
Name - Tag % Staws % Emrants 9 Entries ¥ Revenuw ®
< American Advertising Awards 2022-3023 (Prafessional) Sat by Owening Club Active 44 282 22962 50 USD
voriie | Configure Competstion | Copy Link to Bagin Entry

Amerfcan Advertising Awards 2022- 3023 (Student) Sat by Owning Chub Active 1% 32 90500 USD
warite | Configure Competidion | Copy Link to Begin Entr

Current Timezone: Eastern Standard Time

District 5 Update
* American Advertising Awards

2023 Variance # Variance %
Professional Student Total

Akron 282 32 314 32 111%
Cincinnati 201 15 216 15 107%
Cleveland 223 3 226 -21 91%
Columbus 231 23 254 25 111%
Dayton 152 19 171 -37 82%
Lexington 102 29 |131 -30 81%
Louisville 192 26 218 -151 59%
Toledo 155 35 190 47 133%

West Virginia

1538 182 1720 -120



Exhibit 2 — Increase Participation in the Awards
2024 Concept in the works!

AAF-AKRON AMERICAN

ADVERTISING AWARDS

_— D ="0CD

= >
= —1o=

great advertising is a conversation.
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Exhibit 3 — Increase Participation of Diverse Groups
Foster diversity in the American Advertising Awards: Judges

First all-femala team to judge Awards! ds

A AAF-Akron < nfofaalake
'-_ Tov: JJor Parson

I you're having trouble viewing this email, you can see it onkne

amEni A n BN s

aaf Enter now - January 11

Call for Entries is open now through Jan. 11, 2023

AMERICAN ADVERTISING AWARDS JUDGES

Meet the Powerhouse Team

Loit -t gl Tiffany Andvews, Julie Maor. Danielie Saliey

Tiffany Andrews

Salos and Marke timg Administrator, Myrile Baach Convention Ceanter

Julie Major

VI, Group Crealive Derector, MMGY Global

Danielle Salley

Associale interactive Direclor, Chernol MNawman

Judge's Bios



Exhibit 3 — Increase Participation of Diverse Groups
Foster diversity in the American Advertising Awards: Mosaic ADDY
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Exhibit 3 — Increase Participation of Diverse Groups

Philanthropic, multi-organizational event

HOLIDAY CHARITY
HETWORKING EVENT

Nov. 30

MORE IMFO

MERRY MINGLE S wesure

Sth Aerusl Fokdday Chrity Matmorkisg vt

"\__
FLimi’rhs?:s*s Ambition

T i
s Busivess e
Ty Mingles makes donation
e B AT A
o Pl | e F

Thanis fo pyenyone who afionded Momy Mngle?! Mambors of AAF -Akron, the National Salos

& Markebng Execullves (M

Al Wha Abron Ares Chaplar of tha Amarncan Pubks

Relations Society ol America

tcial aales and a8 porticn of food and dnnk sakes were donabed o the charnty. Special thanks

85 our veniss pactners Walaton Restaurant & Catarmg

3%
Limitless Ambition

Limitless Ambfon uses creaing appooachss 10 hadp gils and young soman cywsooms

Doundanies (9 hedr success, Leamn mdre about how you can hadn Limiths L ialicen.



Exhibit 3 — Increase Participation of Diverse Groups

Foster diversity through diverse speakers

Badass Women in Design

& Advertising: Welcome to
the Real World at Kent State
University.

Badass Women in Advertising: Build a Career that Serves Your Whole-Self at The University of Akron.



Exhibit 3 — Increase Participation of Diverse Groups

Foster diversity through attending community events

A aafakron
"'.'pi Lach 3 Kiagn, Ghin

@ aalakron Love i love! Come soe us at the
Wakrongridetentival bhday. We'Te naet i
Cascicis Plaza in enl of Hueilieghon Bank o
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Akron Pride Festival



Exhibit 3 — Increase Participation of Diverse Groups

Foster diversity through attending community events

CHBEARERS

2022 COMMUNITY
VOLUNTEER FAIR

JULY 1, 2022
6:00 - 8:00 PM

#=t KENMORE'S FIRST FRIDAY
ik on Kenmore Boulevard

GOAL: To provide community members with the
opportunity to leam about local non-profits and their
volunteer needs

LAV H

B Lo b respoin it ot 29 atter

3]

M
3 First Friday in Kenmore




Exhibit 3 — Increase Participation of Diverse Groups

Professional courtesy member rates from other marketing groups

TAKE A MRTOAL "= &9 510 PRSA Membar Ticket

ﬁ?@ﬂ.@ ﬁ}?ﬁg) Y 515 Non-Member Tickst

510 Affiliate Association Member Ticket {inciudes AAF-Akron members)

55 Student Ticket
REGISTER

Learn More
Thiz woek from our friends af PRS5A Akron

LEARN FROM S0CIAL MEDIA EXPERT SHOM CHRISTY

Annual

Tha el 1.-m.um.:.. T (WA
D L wE——

Fchalas Bromnang, Mahoning 't.‘l-_r.'ﬂrd‘d‘.ltl!ﬂnh lupan Freuigent of Huntington Bank
r s bl s l—uﬂu-

pransine arky M‘Fldl'ﬂl &CED vf 'Hilﬂlll'r! Caring Flace

o R gruad ——— Thomes il
TP 2
At bl T == e

mwmwmmw-m
Maswedl Littlefohn and joseph Walsh,
Thae University of Akron, Co-Winners

Join our friends at NSME as they celebrate the "best of
the best” sales and marketing professionals!

Tuesday, February 28, 5:00-8:30 pm
Guys Party Center
500 E. Watoros Rd. = Akron, OH 44319

*ENSME B eaanding member cales b AAF-Aknon Membars. A specisl cods will ba 4868 16

members nexl week,




Exhibit 4 — Increase Student Participation beyond Akron

Attended “Kent Connections” event that welcomed new students

KsU{KICKOFF

Hello Kent City & University Partners!

You are receiving this email because you are invited to participate in Kent Connections during K5U Kickoff 2022, Kent Connections is back
for it's second year and is batter than ever! Below are the key details/logistics you'll need to be prepared for the event. Please read
carefully.

All KSU Kickeff events and the staff and students who participate in them will adhere to Kent State's Safety Principles
» Please review the Kent State Safety Principles prior 1o vour arriva

= Kent Connections — “Where the City and the University Come Together™ | Tuesday, August 23 | City Green near the Esplanade Arch
4:00 p.m. Event Begins | 7:00 p.m. Event Ends [Event setup begins at 3:00 p.m.)
+ Who is the event for?
All new first-year and transfer students from this year’s incoming cohort,
» Yes, upper class students may want to join the fun and we won't turn them away.
- Approximatehy 4,000+ students may pass through this event, This event is optional for students, but we anticipate a great
turnout.

Sign me upl | woant to get connectaed, learn about future events and receive
communications from AAF-Akron,




Exhibit 4 — Increase Student Participation beyond Akron

Untapped Kent State departments were invited to enter the Awards




Exhibit 4 — Increase Student Participation beyond Akron

Hosted Badass Women panel at Kent State University

BADASS WOMEN IN DESIGN & ADVERTISING

Welcome to the Real World

Partnered with KSU.

They provided the venue, tech support and graphics.
We provided the speakers and promoted it.
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Exhibit 4 — Increase Student Participation beyond Akron

Kent State University student surveys from Badass Women panel

Comments from some of the 40 surveys returned.




Exhibit 4 — Increase Student Participation beyond Akron

Badass Women social media

David Flynn [(HeHim) - 15t er
gﬂ Idea Guy | Asf iDereckor | Geaphic Despne | Prodeasor | Crestwve Thinking &. Fnﬂtﬂ by LﬂKﬂﬂhﬂ Mﬂﬂﬂ
W - Bditesd -
What a great right celebrating Natonal Women's Menth with foar “Badass LeKesha Marie Parkman - 1=

Women of Advertising®! Thank you Megan Cash, Lauten Green, Ka Madden and
Lekasha Marie Parkman for a wonderful panel, yous wisdom, hismar and
experience was apgrecisled by students and industry veterans. And thanks 1o
Brianna Kelly for moderating, and AAF Akron and Kent State University for It was suich an hanor to be oo this panel and | appreciate the experience. Thank
you David Flynn & AAF-Akron for having me!

Graphic Deskgrer * Artist * Wriler
Heihaned from AAF-Rkrom « 10«

Thursday, March 8
B:30-730pm
219 DI Hub - KSU Eent Campos

Badass Waomen in Degign & Advertising
aalakron comm « 3 min read

& You ar B pthers 1 comiment
BPO vou snd 72 ckhony | cormumend 2 roposis

Colebrate Commant ) Repost Send
Q- Fw Ccommemt [ aRmon 7 sond ® = ’ ¢ i

Giva your good withes
. Ted 1Fam whal pou loved.., @ (0] . @ a

Most redevant = Maost relovant =
B . Cecilia Sveda - ‘fou oW =
Kali Madden (SheHer) « 191 B e
‘ Conen Cominator | Diaphic Detigrar | Lk M | Dite Zats i, Exgcuthm Dérector at Amarican Adveriising Fadarathan - Alran
Thankful foe the epportunityl Thank you LeKesha for inspiring all of us with your badasseryll
Lae - 82| Reply Like | Reply
Lend the comersation by tuming your comment into a *
A——— post,
ool setnkres & ey w‘t-“,

-

e B

@E—-———H
ey e Tom w4 e e e

e e Sy SR 1w
i N

T s g g e e
i

Tk N A, W ] RS B
Tl

=
@ LEARN MORE! il a




Exhibit 4 — Increase Student Participation beyond Akron

Badass Women on Handshake

% Bad*ss Women in Design & Advertising: Welcome to the Real World £ct Bvmnt
el ||

Overview RSVPs

In parinership wih Kend Stala Univemn®y Sohood ol Visus! Sommunaca on Design RSVPs

Hary s2ucieris! This sl morld |5 cOMeng [ssed EEA you Tkl A% you madyT Heo's your Sppenusty b e frem gt 2

VOUN] Erolessionals who work in the indusin
Iniiad o

Thiss femi avaerd wrill ales Do Benances) vin NoCansel Taarrr. & lsk wil Ba tan] 10 all ingishennd B

e W Ling
Tes b o il Poegeline, vist

s Py il Bl DL A L O - ee - - chin3ag - B Haah])

Filters Hame Schosl hbglor +
Sparri A e Habery Faersia [eap— ." oy T

Schoole P

Kt Slate Uvieerwity (2

Handshake Handshake Handshake

You have a new You have a new You have a new
notification notification notification

vl el vimdon Gy,
Hello Cecilia

E‘ Z
&= N

Tha Ly of Ao appeored your ovent Bod"ss Women in Deskar silar

o tha B

Collegs approwsd your svent: Badies Women in Design &

Wislcomes 1o T Fisal YWorkd

LAk Eant Stabs Universiy appeoved your event: Bac'ss Women in Desion & Sden o
Acrtiminag: Weicoms b the Fesl Workd

Where: Jank Drive, Hent, ORes 44380, Uinited Saated

Wihera: Jarix Deve, Kant, Chio 84240, United Siates



Exhibit 4 — Increase Student Participation

Build a Career that Serves Your Whole-Self hosted at University of Akron

HOW TO BUILD

A CAREER

THAT SERVES YOUR WHOLE-SELF

HOW TO BUILD A CAREER THAT SERVES
YOUR WHOLE-SELF

& wrBsnE

FPRESERTED BY LI MAYER

Presentation beging ot 5-2pem




Exhibit 4 — Increase Student Participation

Build a Career that Serves Your Whole-Self student surveys

What did you think? What did you think? What did you think?
Were you satisfied with the venus? Byes Ono Were you satisfied with the verwe? ®yes Ono Wore you satisfied with the venue? @ yes Ono
Was the location convenient? \b’)ﬂ Qno Was the location comersent? ®yes Do Was the location convenent? @y O
Was the cost o attend reasonable? Wyes O no Was the cost to attend ressonable? ®yes Dm0 Was the cost to atsend reasonable? Oyes Ono
Was the tima of day corvenient? \fyu Qono Was the time of day convenient? ® s Oro Was the time of day convenient? 0 yes Oro
¥ 1o, ploase tons. ¥ no, please provide suggestons, If no, please provide suggestions.
Qverall offectivensss of the presentation: Ovecall effecti of the presentation Overall e¥focthenass of the presentation:
Gosdm OOy ONe Slarn  OChy  OMeh Ohra OOk DM
Did you learn something usedul? Ovd you lesrn something usetul?
¥ Yewt INe ® e YN 2’1’,0“ ":’:;""'"'"“'9 dsehl?
\What cther topics would you like to sea? What other 1opics would you like to see?

: “ t other woukd you 8k 7
Piritlie vssPVaiges inds eftrcd * ¥Rom STURENT — CAREER .\Ez wp:’ N R S .
) sudow Th SELL MouleElr 23 "
* oW TD CHAUENCE MouRSELE £

FIND FEUPLE ~TU CHALLENGE You

Add any other comments Add any other comments Add any other comments
¢ Mo PR Mol TIME!L =
~<OFD-ASETORY
(25 )

O Plaase 3dd me 2 your mailing fst. © Pioase addd me 10 your mading list O Pliase add ma 1o your matling list
Narme Nare SYDNEM MEIGHEN Natne
Corrcany Compay.  STURENT (@ AKQON . Cemcary
Adcwia Assen 5¥_daf_¥ me @_}gngﬂ, gmgil com Addma

A

Ase you int In part<ipating on a team? Are you interested in participating ¢n 2 team? | . :

vl i o owe | S v Mseed s parkpete ot how?
Flease contact me at Please contact me 3t~ Please contact me at .

¢.-.ng....w:@$|.».~. 1o ooy 0._';'!.0!\ !ﬁ%m‘m
Thank you for attending today! Thank you for attending today! Thank you for attending today!
We sppraciate your time and feecback We appreciate your tene and feedback. We appeeciate your time and feedback

You '-Oul

BADA MMV N EADACAIN LYY N BULD A ZANTS A0 13

other comments ¥ 4 ﬁ s.ﬁﬂ

Liz had 4 guat P EUATAS A -




Exhibit 4 — Increase Student Participation

Shared thumb drives of Awards reel to local colleges

= IBVoulube Search Q
GALLERY PRESENTED BY ADCHELLA X uuf
MNARRATIVE
BRI TaAL MEDIA

SUBMISSIONS

% 1 Y l-
> W Pz =

| ™}
L4

2023 American Advertising Awards Gallery Reel
Cj ANFAen 50 GP 2 shae L Download  5¢ Clip

19 views Mar 1, 2023

282 professional entries and 32 student entries were submitted 1o our 2023 American Advertksing Awards. If you mizsed viewing the work on the Fermatech TV
displays at the show, you can view all the work herel Please note, all videos were cul 1o 15 seconds. Special thanks to our Gallery Reel Pariner, Narrative Digital
Media and graphics by Clever.

To date, 3 colleges will be sharing our Awards competition reel on their in-house monitors and video walls.



Exhibit 5 — Establish a Secure Financial Future

Raised membership dues

JOIN TODAY!

EECOME A MEMBER. JOIN AAF-AKRON TODAY!

AAF 15 a naranal organzacon conmecting vl 1o 40,000 membsers af moars than 200 dubs ratisra) . AAF Narional atvocaces fout

achyertners and probects your tights. Yeour AAF-Akron memrberdp -

afsether it b dndivicual or through you compang

organipaton o college - COPTECES you to the enlire adverlsing community and provdes jou with grest opportunibes for

netwerking, education and valuable discounits

Mnase mone ChAT cair TATES a8 INCREASING jan, 1, 273 jam ar ronmy belore januany 1, 2023 and savwe on your meembarship

temberhip Type
Hudent
Herwi Prabessions’
Bon-Profn

Fast Frendent

DONT WAIT!
MEMBERSHIP
DUES ARE

INCREASING.

2517 MEMEERSHIF DUES

We haven't raised
membership
rates in years.
Our costs keep
rising and it's
time for agm
rate 1 e.

Current Cost
BXL

555

On 1/1/23, AAF
membership dues
are increasing
for all tiers.

Join or renew
before 1/1 and
lock in the
current rate for
another year!

Cost After 11/2023

o
b2
115
135
)
$550

SEQD

Students: 535
New Pro: 555
Non-Profit; 555
Past Pres: 595
Pro: 5145
Silver: 5400

Gold: 5650

2513 MEMEERSHIF DUES

QUESTIONS?

.-rﬂlflﬁf#ll.ﬂﬂfﬂ!‘l‘ﬂ!’ﬂfl’ﬂ

ar
membership@oafakron.com

IREREARFANRN.COM



Exhibit 5 — Establish a Secure Leadership Succession

Team cultivation socials

Looking to make an impact In the marketing, advertising,
or design industry?

TEAM LUP TOMIGHT!

June 20, 5:30-7:30pm

Akronym Brewing
SHE Merked Bhesl - Aleon, OH 44300

A o looling o ennsect adh lncal prolessensls ahd Maks S3Ma aManng nmw esds?

Lo T M 00 (0 . il il ro? yar s, Sfuscient Pretholio Reves fkad By tha
redoutable Lerivy Spangler ), P Arvericen Advertinig Awarns (led by oo nalons! sward
T P o) andd moee. Sop 0 and e all BBowt our plaes and help shage owr

LT

As & boru, Sesmbars wihd aMand will sard an exda chdanee o WIN A FREE TRCEET
WALLED AT §1.49F fo Coniant Marketig Weeld 3021

I'M ATTENDING!

FrETee,
S,
e PO e e i geteing e rwlved i AATT
(5 o pims o) o P i i i

ibae way. oo Lorers iners & meg o foegt 6 Asierms Coltes Ber @ 5 5] M

e el SN, MM, (T e, B i i i Y A, oenan)
Lt (LT Mk LU, BLLTY B 0oVt i £ 13 P ol b

Feb.7
5:30pm
ASTERISK

TN il v
Carpiskingry Fil

AAF-Akron Team Meal Ups

aaf

akron

Are you fooking to connect with local industry professionals? Want fe
develop your skills or fend your ialenisT O jusl wani fo know whal goes
on bakind the scenes? Join ws at one of cur team mes! wps.

Amuerican Adwvertising Awards Team Meet Up

Wednesday, November 15, 6:00pm
Akramym Brewing
58 . Markot Sroet + Mloon, D 44308

S ESVR contsct fovards Char, JO Chomng &1 swcerds [faafaks T

Communications Team Meet Up
Thursday, Nevembar 16, 5:30pm

Ohia Browing
2250 Frost Sirest = Cuyahoga Falls, OH 84221

S SR contect Commurecibond Chair, Mal! Hogan & oommrdcalionifl asl shoon

-, BREW

Comms Team Meatup

Get Involved with the
Communication Team!

July 30 ot 5:30pm Sﬂp‘t. 21
HIHO Bréwing Co. P :
e o COO . - ’:‘“P‘“‘
eail T Pt Tt
aaf... ' Get lﬁ”f’:ﬁm Canpahogn Fote, DH 4821
Mg‘lﬁunﬁﬂﬁm Tecid

Wednesday, September 21, 5:30-T:00pm

Pav’s Creamary

62 Fron Srest « Cuyatoys Fals, OH 44731

Arn i ok B covmc] with ol indunby prodeesenata T Wt 1o dinsdng yous

corTralvn kil o il o inlenin? Siogs i At ol e Seoey B ouF sl

COPNTIARGIOON S am Ml up!

M ATTENDHING|



Exhibit 5 — Establish a Secure Leadership Succession

One page team descriptions with responsibilities

qaﬁokron volunteer opportunities | teams

aafakron.com

AMERICAN ADVERTISING AWARDS

1. Ceremony Set Up
- Set up for the show on the day of the event
at the Akron Civic Theatre (Friday, Feb. 24)

2. Registration Table
- Check attendees in

3. Ceremony Clean Up
- Clean up and break down event materials

PROGRAMS

1. Help plan events

- Brainstorm topics, ideas

- Find/schedule speakers

- Find venues

- Set up for event (arrive at least 30 minutes early)
- Greet people

- Check in attendees

- Clean up after the event

2. Create event graphics
- resize graphic for social media and website

COMMUNICATIONS

1. Post on AAF-Akron’s social media channels
- Facebook, Twitter, Instagram, LinkedIn

2. Write copy

- Press releases

- Social content

- Post events to other community websites

3. Update website
- Post events to website

4. Create social media graphics
- Post events to website

5. Photograph events
- Post to social

MEMBERSHIP

1. Reach out to members at least twice a year
Reach out to prospective members

Engage with members at events
Encourage student involvement
Brainstorm membership campaigns/events

Assemble Welcome Kits

N o o s w N

Update membership profiles

EDUCATION

1. Help plan student events
- Brainstorm topics, ideas

2. Build on relationships we have with other colleges
3. Student Engagement

4. Plan portfolio review

PARTNERSHIPS

1. Reach out to past and potential sponsors

HOW DO YOU BENEFIT?

1. Resume Builder: Make professional and personal
connections for life.

2. Networking: Build relationships that can move your
career forward.

3. Professional Develop t: Opportunity to learn. You
do things you might not have otherwise tried. Learn skills.

4. Have a Voice: You'll have a voice in what AAF does.
You'll elevate your profile in the community.

5. Give back: Gain satisfaction from giving back to your
industry and the community.

6. It's just fun!

BE INSPIRED GET CONNECTED MAKE YOUR MARK

Learn more: visit aafakron.com or email director@aafakron.com.

aaf akron

aafakron.com

TEAM MEMBER RESPONSIBILITIES
* Attend a monthly team meeting
Communication via Slack

Most work can be done remotely

 Attend club activities if possible (average once a month)
Serve as an ambassador for AAF

¢ Commitment
You're not bound to a certain time frame

* Time

Expect to spend 6 to 10 hours per month depending on your task (includes monthly meeting and AAF events)

general responsibilities | team member



Exhibit 5 — Establish a Secure Leadership Succession

Follow-up event emails from the president

Note from the President

THANKS FOR JOIMING ME!

Thank you 8 86 rsch for coming ool an Tuesday 80 shace a drink and connect with JAF.
fubrond | maly anjoyed masleg svaryons and | om s aecing lor al th big things we hina
M) i ihes

A mbwarys, ANF-Abron {ond myses?| wil condoee fo be o gt esounce for everyone in e
Graafes Alron Ad commundty. Whither you am looking for a job, an intem, & vendcr oF & R
SPpIDY0D OF [USTI0 Make a ConnacEon with some otfes groal professarals, o on hons i
ol

A, OF COUTSE, Wi AT s ioking Tor e hoand snd am meeksses in alp e o
organialion ot every ievel i you have any eosres in peting more involved oF Mg mone
el i e Averdnng of AAF Ao, st rach ol 16 me & prasaaniElanlninn cam

To help s serve pou belfer, ease compiele s shor spovey.

Sova tha date for our Canton Chesss with Pesrs an Awg. 10 a1 Royal Docls!

Sea you soon|
Finairsea Mathy

Cirine Fl

Gatting Imvahved with AAF-Akron!
Brinnna Mally - 00006 paotte e e markyroun Lom
Tis: Blrianna Kiedly
o el Grometn, Guwrick; Blacic

Hapliy, hanlicd

MNote from the President

ANTER CHEERS WITH PEERE

THANKS FOR JOINING US!

Jurst waniid 55 Send & quech thank, o I gvenycns fof comng oyl lasl woek i Royal Docusd
O oo gy Hour lour of cities his suesver, Canion wan 3 GREAT siop

AAF-Akran ia anly 84 auctsasfil &8 the pooslo arcund s From recent gras io saal
presadanis, you Al toaly showmd up S Ll nol o anholioed

Wand to hins i sy iy AAF-Alron evarm (and widns we Rave Them 7] The Bl way s 1o
Dwbecurn i (sl MidreSle o o i o Colf DT VW A g S Dt 10 vy e -
oovmunications, memibership, proprams. webabe. Amarican Adverising Asmarda = you name

i Theis'n m Somastharyg lor ey (61 dvony cormmyssamnt kol |

Mais sea o s P dabo for our Bodasa Woman i Adwerising Senes on Sept. 20, b if
youl harvn iy quesstions. or comemants bedorn Fen. plaasa neach oo fo me. 11E an open door
— of, el - peliay and | e mastng up tor 6 2oflen oF @ boos Bayiimel

Tk %o you soon!

Brigees Kaly

CoriRe s

T hedp ws hearn frow we o Serve pow beiter, plesse 0 owl ihis shor survey,
Mombevs, complafe s servey snd sam sxte ohanoes fo win @ oo o condanenco Sokaf
e Conlent Makenng Word 2072, Winner will S Bnouncd on Aog, I8,

1 yong A GRS it @inAR - wou Mty Aredesy HokS U Sul Wil Fengs o Bl SN an davent wiih U - Bul Ecslly, il MAns you

TN B ST Do B e wiords 1w Bln 0 981 maen evanrkand with AAF-Akron”

W e notiviely ooking fo got maony poople on cuf e and B s S0 many venys o -gel svobed and Hisp us oul. Woe - syseil and
our WP, Garrick Black - s goirg b be hostng & lew’ infoemal et Ups whiens s Can get 5 know you Deter and sae whans your

shllsininnesis il iy bes!

W arn cumontly v openings in ovenyineng Hom hilping plan evonts, working on Mombenep programs and recnatmanl. social

madis and emal, the Amedcan Advertising Asmrds nnd mois

O grven jusd Feiping clesgn or Wil copy lo7 these indridusl comemetions and evenis! (Likn | s, S0 mamy warys 1o got mvoled ||

1T youd dris rilweelng in gelting m o Ihags - bkly B cofTee of & Fappy Dour-Brpe Suabon - bt me kdw and we el ssnd oul i lobow up

with clated and liva

Hupel £ Poblr s oloul S0adenf

Brineray

AAF- Alron Pressdend and Membaemshio Char

Brianna Kelly

. NS08 | ¢ 77145408



Exhibit 5 — Establish a Secure Leadership Succession

Call to actions to join the board/teams

Do Cool Sh*i! Have Fun.

Call to action at annual meeting.

Team Up with Our Award-Winning Board

Are you looking fo connect with local industry professionats? Learn how you can get involved
with next year's portfclio review, the American Adverlising Awards and more. Here's your

chancae 10 meel peopla, make things happen and shapea our fuiura!

JOIN A TEAM

American Advedising fwards

Communications
Educaton
Membership
Partnership
Programs
Studant Engagemant i
| Whiars
AVAILABLE BOARD POSITIONS :ﬂﬁm‘?ﬂ::—?ﬂ

American Adverdising Awards Co-Chair Y
- r i Fifiences |
Education Co-Chair e

I Liohira) oot Singrpry
;l'l"-lr.rnr-‘.n Mt Dl

Membership Chair & Co-Chair
Partnership Co-Chair
Programs Co-Chair

Student Engagement Chair

Traasurar

For more information, contect direcion@ aofakron.com

Call to action in monthly newsletter.



Exhibit 5 — Establish a Secure Leadership Succession

Call to actions to join the board/teams in member welcome kit

Congrawlatons!
j ) f.'i';'":.'f d

What's next?

Tha bowid iorn o st v chigs o5 b gt sevvisbeusl

Member welcome kit.




Exhibit 5 — Establish a Secure Leadership Succession

Content Marketing World member incentive promotion

AbF-pAkron members have the chance to win a FREE Congrats to AAF-Akron membar Rachal Wilson, Sha won the
conference ticket valued at §1,499 frea confarenca tickal gveaway!

™

September 13-16, 2022 » Cleveland, OH USA
contenimarketingwarid.com - BEMWorld

world2022

September 13-16, 2022 » Cleveland, OH USA September 13-18

contentmarketingworld.com - #CMWorld Hundhajrtan Comvmtion Centarof Chvaland

K1) L skanicka Avena » Chpvaiand O 241038

DT wi sl Bl ekl ?

SE'FI tember 13-16 ARF ks svibots cnn sill heceive B 5100 foousl. B un 5 o oo oods,
Huntington Convention Center of Cleveland it bar

300 Lakeside Avenus » Cleveland, OH 44113

CMW 2022 points. & M &
Fila E View et Formul Deta Tosl  Exbeminn Help

S100 off your registration S @O 00% =% 4 MomGemi - -[W]+ B 7=
Whather you're a newbie or a pro, there's somathing for every marketer at Content Marketing L = | i -
" - . [ - o L} L
‘World 2022, Bul haery, early bird rales end 8/24. Bl it Jlmirems  Comgery Event rrerr——]
. | v I i ' Meaede  Speuge Socre{ Crogtw  Mprotier Mentog .13 1
BONUS: Save an axira $100 on your CMWorld regisiration by using this special o s e Ty -
code: AAFAKRON. REGISTER NOW and save! b lmenn Beo Pt Brvarn Taier ]
L. Praicsnity Paky Crosties ‘g Gl '
T ey Pasmeas P Cieates Pk e (P, t
.
Win a FREE conference ticket! v ey e
1. AN current AAF-Akron members recedve one chance to win a free main conference Rachal f— [ |
Ay B g raEn |
ticked fo Content Marketing World 2022/ . e :
" R [ [T (|
2. Members can earn more chances fo win. Attend our events from now through Aug. 26 1 lwinsa oo 1 !
. [T (e i
and aam ana chanca par evanl "
i = LE i Wi Corvn Crwers 1
3, Become an active team member before Aug 26 = two chances i S .
- Srarbege Camn Cran ]
4. Become an active board member before Aug 26 = four chances Nl Mt Carvion Chesrn [
Luks e Cavion Sheer L
. . . . H R gy Cartn D i
5, Donate any amount fo the Susan B. Kogsich Charitable Fund in support of the Susan B n Ham Cavaon Chaars !
Kesich Endownd Scholarshap for Marketing Communications = ans chancs il Py S !
=
L Raiwas W Pk Firilinis!, wish s’ 1
Wa'll add all of your chances fo the drawing and announce the wineer on August 29, ¥
- [r—_p— [ ]
“Membershiy must be currenl o the time of the drawing on August 29 1o be elgibe 1
B Hob Pt Ferery Norwalon L
L iy el Py demre] Toaes E
"

LEARN MORE & REGISTER

The winner's company interviewed
her about her experience at CMW.

CONTENT MARKETING WORLD EVENT Q&A WITH R. WILSON
Septwsber 13, 0N

O At Darasiee, Rachl Wikian, R 1he Spoertusity 1 Bnend Castent iarksiag wand it
weh i Claveland Tha evenl Shrwissss knowledgaalie EsDers S0r0ss & range of aome
markeing kg trom 500 82 UK Io blogging and mors. Luchily for ui Rachel come back o

10l un 8l Sbaet B ard anieer ou’ guaaserd! Ness Mo =



Exhibit 5 — Establish a Secure Leadership Succession

Applause Awards — member rewards point program

2022-2023 APPLAUSE
AWARDS

MNovember 3, 20

M Tor AAF-Riran Meissdeers

it peines IR eughaln o year by doing Risgs yoo waul do normaily — SIend evenia, eries the & . and more This friendsy,

point-bunsd competinom sl i 10 Pevogrioe and Iewerd Gur MDY ervics and egapETT wel e chus

Wl kpep vrack of your poses fram Oct. 2037 = O4r H073 Wrll ally i The Fruls S NEOOEaEaE DUT R0 TaEr 3 TS vilh gresm prices. o  free
rihvicusl membeerahig, # oo 2000 Anrrel Mesling

Thit mw [ TETERL Wi ncLnced ot the Wasmbers in ainendance eadh srceved ) pis for amending
SLart eaeming your peanas!
e i Astive Bnard Womber - 40 pty APPLALISE AW 3 FOF

VT 8 ARF-Rirooy Event = 83 oty

Bt doty AAT- ooty Sppecidins - 40 ey

[ a1 Active Comumimes Wasnber - 1% pR

Shgr LipRonew Memtatrehin - 75 po

el 13 Sukan B, Kerides Churtalsie fund - 20 pey

Agtend the Arnual Kissting - 20 pty

Amprid the Ao Adbvetnsng Sevirdh - 30
Wodarriens ot fhe Amenican Afeertig Asards Sow - 15 piy
BT 10 (e AR ican Adwprmaing dovends - 20 (8
Taarrenate dereane e Dbt MedelPenry dvwand - 1 pia
Upsaie nfa on Member Qreciony - 1090

Amerud iy AAF-Akran Everd < 10 i3

Brirg & frignd bo an ARR-Rkron Dt - 5 piy

et o or thane an AAF-Aloron ol Pt - 7 pos

FEE LEVELS

300 pru rew ictvithol sembarihg

150 p0n G BN B000T FESLIUIST PalTRers
A0t AAT g

¥ il e o0 spomiar the Applane Amardy, pieane comtact

Earn a free individual membership.

Earn points Ihroughaul the year by doing things you would do nammally — atlend evenls,
anber the Amancan Advenising fwands, and mona. Thes rendly, poni-based competition
allows us 1o recognize and reward our members’ service and engagement with the club

Wa're keeping track of your peints from Oct. 2032 - Oct. 2073 We'll tally up the rsulls and
racognine cur top tier earners wilh great phzes. like a hee indevidual membership, at our 2023
Arrusal Masling

Thes neasw PrOgram was announced al the 2062 Annal Maeating
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Reconnect to increase participation through monthly socials
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Reconnect to increase participation through monthly socials

About Discussion

Details

a3 people responded

& Evant by AAF-Akron

Q@ tkron Colfes Roastars

&) Duration: 1 hs

&Y Public - Anyone on or off Facebook

Jain us ot our Member Meelup (o mest some fellow AAF-Akron Tall
cup of coffes! Grab a cup and meet ug at the outdeor Seating? We'

Re... oo mora

Professional networking Akron, Ohio

Start Your Day with AAF

June 15, 8:00-9:00am
*  AHRON

COFFEE
HOASTERS

Akron Coffee Roasters

30 M. High Streel = Akron OH 443038

Join us at our Member Meelup 1o meet some lellow AAF-Akron folks and engoy a damn fine

cup of coffes! Grab a cup and meeel us al the culdoor sealing! We'd love to 5ee you there!
Registration not required for this free avent, but it'd be great to know if you're attending!

Mambars, attend this evenf and earn an extra chance fo WIN A FREE TICKET VALUED
AT 51,499 to Content Marketing World 2022!

I'M ATTENDING!
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Reconnect to increase participation through monthly socials

June 20
5:30-7:30pm

Akronym Brewing

58 E. Market St
Dowintown Akron

‘ Celebeate AR Akren Preadent-Elnc Aekasnd Kdly

| s
— Inau gl.ll'ﬂnﬂll.::

paARTY!

Turiday, July Wih | ee-Faoim
r\hluﬂjlﬂ ]]rmln._c
GF [ Miawker S0 Aionem, T4 4008
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Reconnect to increase participation through monthly socials




Exhibit 6 — Analysis of Member Needs

Penny Award at the Annual Meeting

qaf Qkron

Submit nominations

RECOGNIZING YOUNG
PROFESSIONALS IN THE AD
COMMUNITY

NOMINATE AN EXCEPTIOMAL CANDIDATE

HOMINATION FORM
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Penny Award at the Annual Meeting

The Penny Award

AT THE AAR-AKPOM ANNUAL HEETING

5:30-8:00pm

Knight Stage at
The Akron Civic Theatre

Thursday, October 20, 5:30pm
Knight Stage at The Akron Civic Theatre
182 5. Main SL = Akran, OH 24308

Join ws for & quick update on the happenings at AAF-Akron
highlghis of what we've accomplished over the last year and where §
wi are headed, as well a3 a chance to meel your new president

and board! Wa'll ba celabrating Sedumn Bland Hudson, our first

Panny Awrard recipesnd, and recognizing our Volunbeer of the Year

and Partner of the Year

Tickols

AAF-Aknon Members: 515
Non-members: $30

Studanl Membears: S10
REVP Deadline for Caterer: Oet, 17, Spim

Dress: bugsinvess casual
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Volunteer of the Year

——

v wrscT b
e o ‘ —-l! Trust

aaf

akren

eT o the Year

Winner could not be present at the annual meeting to accept his
award so we did a surprise visit and recorded it for the event.
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Penny Award at the Annual Meeting

'I'l"lll..'l"j“u:_u'_m—
Vo Prios Mo A Abbas e
%

Partner of the Year
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New Account Portal

AAF-Akron
an'nmuf 6507 followers
Tmo - ®

The new Account Portal is officially live! &

Check it out at https:/[/Inkd.infgEEZimGt ...See more

C@ Jeff Dumire and 5 others 1 comment - 2 reposts

é Like &) Comment

Organic impressions: 131 Impressions Hide stats ~

aafakron

Organic stats B

Targeted to: All followers aatakron The new Account Portal is officially live! &

Check it out at hitps:[faatakron.agp.neoncrm.com/login

131 6 4.58% 1

Impressions Reactions Click-through Comment

You'll notice wa have a new and improved dashboard to
manage your AAF-Aknon acoount.

'With this update, you can now mone easily:
rate « Update your profile.
+ Manage your membership,
» View transaction history and download and print receipts,

2 6 1 1 45“/{ « umckly register for upooming events.
. 0 « Sign up 1o volunteer and more!
Reposts Clicks Engagement rate With aur reward program [aunching soan, now is the perfect

time to get familiar with your new account portall

hittps:/faalakron. apa neancrm.com lagin

'
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Thank you notes from the board to renewing members and partners
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Member renewal and partner thank you cards.



Exhibit 7 — Leadership Organization & Development

Board Retreat

www.aafakron.com

2020 Retreat

qaf Succession Planning
» AKIron 2020202

LEADERSHIP PATHWAYS

Succession planning is an essential part of AAF-Akron’s success and continued growth.

With careful planning and preparation, AAF-Akron can manage the changes that result from a
transfer of leadership as well as the ongoing changes that occur regularly when board members
leave the organization. The following chart is our long range plan and is flexible. Positions are
open to discussion moving forward.

POSITION 2022-24 2024-2026 2026-2028
Executive Director Cecilia Sveda Cecilia Sveda Cecilia Sveda
Chairman Pamietiearsey—— | Brianna Kelly Garrick Black
President Brianna Kelly Garrick Black (?)
VP Garrick Black (?) (?)
Treasurer (?) (?) (?)
Treasurer Co-Chair (?) (?)
Secretary (?) (?)
ADDYs Jeff Dumire (?)
ADDYs Co-Chair (?) (?)
www.aafakron.com
Programs David Flynn (?)
Programs Co-Chair (?) (?) m
Membership (?) (?) 2022 Retreat
Membership Co-Chair (?) (?) qq 2022 Board Contacts
o AKron 20222024
Communications Matt Hogan (?)
Communications Co-Chair (?) (?)
EXECUTIVE COMMITTEE OFFICERS
Partnership (?) (?) . .
Brianna Kelly ** VACANT ** Jeff (JD) Dumire
: v : 2 President/ Treasurer ADDY Chair
Partnership Co-Chair 7 ) Membership Chair Title Creative Director
. . . Marketing Manager Company DesignxJD
Education Michael Pontikos (?) Pritt Entertainment Group c: C: 330-329-6411
W: 330-310-4905 email jdumire@live.com
Student Engagement Chair (?) (?) C: 717-314-5409
brianna@prittentertainmentgroup.com ** VACANT ** ** VACANT **
W i 2 2 Secretary ADDY Co-Chair
EhEiEy ) ) Garrick Black Title Title
a Vice President/ C Compan
Web Co-Chair (7) (?) Communications C?mpany C: pe
Web Chair email email
Executive Creative Director
Noir Creative Matt Hogan
W: 234-542-4166 COMMITTEE Communications
C: 330-730-4001 Chair
garrick@noircreative.net CHAIRS Director, Content
RIAD
Daniel Kearsey M e C: 3305750414
Chair of the Board Title P ryanrimmele@gmail.com
Senior Graphic Designer Compan
Kent State University c pany Michael Pontikos
W: 330-672-0291 email Education Chair
C: 216-870-3847 Owner
dkearsey@kent.edu ++ VACANT ** Sokitnop Design
. N Senior Lecturer
Cecilia Sveda Membership Co-Chair Youngstown State University
Executive Director (EB) Compan C: 330-559-4335
Creative in Chief c. pany mgp@sokitnopdesign.com
Minx Design er’na'\
C: 330-990-9426 ' ** VACANT **
minxdesign@sbcglobal.net David Flynn Edlucation Co-Chair
Title

Programs Chair

The University of Akron
C: 330-666-1431
dflynn@flynndesign.com

Company
C:
email

** VACANT **

** VACANT ** Partnership Chair

?ir:grams Co-Chair Title

© Company
Company c:
¢ email

email

LAST UPDATED 08/10/2022



Board Retreat

2022 Retreat

aqﬁ akron

DETAILED AGENDA:

www.aafakron.com

Annual Retreat Agenda
Friday, June 10, 2022

* WELCOME + One Piece of Good News From Everyone

«Budget ltems
- Cecilia to Present

* Goals and Plans for 2022-2023
- New Meeting Structure
- Board Accountability

- Succession (+ Backups/Help for Items)

- Recruiting
« Events/Programming
- Schedule for Rest of the Year
- Master Events Ideas List

- Annual Meeting - Penny Award @ Annual Meeting (Dan Running)

- American Advertising Awards Items

- Bring Back Portfolio Review (Lenny Running)
~~~~~~~~~~~~~~~~~~~~~~ BREAK ~~~~mmmmm e e

« Committee Reports
- Committee Goals (Page 3)
- Education Committee
- Updates/Plans
- Comms Commitee
- Updates/Plans
- Membership Committee

- Membership Programs (Points Program + Mentorship)
- Changes in tier names? Other changes from National?

* Clever Presentation

- American Advertising Awards Themes and Concepts

* New Website Debut
* Open Forum/Closing Thoughts

OFF TO BEERS WITH PEERS! (DRIVE TIME 15 MINS.)

2020 Retreat

www.aafakron.com

Board Meetings & Policies

aqt akron 20202022

BOARD MEETINGS

Held the fourth Tuesday of each month at

5:30 at a location to be deterimined beforehand.
If the meeting has to change dates, it will be
announced at least a week prior to date below.

2020-21 BOARD MEETING DATES

July 26 Jan.

Aug. 23 Feb. 28
Sept. 27 March 28
Oct. 25 April 25
Nov. 23 May 23

Dec. Holiday Party June Retreat

REMINDERS

A reminder about each meeting will be sent

on Slack one week prior to the meeting. Each
committee chair s responsible for submitting and
presenting his/her report at each meeting.

MINUTES

The secretary will record minutes and distribute
them via slack. Reports distributed at the meeting
will be attached if possible

MEMBERSHIPS

We do not barter memberships in exchange
for donated services, etc. It devalues the
membership for paying members. There are

no free rides for board or committee members.
We can give out free tickets, as we see fit, to
events to compensate and thank individuals for
donations.

REIMBURSEMENTS

Expenditures above small office supplies require
board approval. Please save receipts and email to
treasurer and cc president and vice president for
reimbursement.

PROMOTIONAL COPY

All copy will go through Communications
committee for final edits so we have consistent
messaging and voice throughout all AAF-Akron
communications.

CONFIDENTIALITY & UNITED FRONT
Everything at board meetings is confidential,
meaning this is a safe place to share opinions.

If you don't agree 100% with a vote, but you
support the vote, that indicates a united front,
I.E. we are all working toward shared goals

as a board. If there are any disagreements or
misunderstandings, we expect to work things
out as a board with the leadership or our EB and
president. Everyone is free to voice opinions as
this is an open forum. Having everyone on the
same page is key to our continued success.
MEMORIALS

AAF memorial donations will be reviewed case by
case and approved by the board,

RESPONSIBILITIES
* 2-4 year term; serve as ambassador for club
« Provide guidance and planning for club

* Attend all board meetings / submit a report with
committee status for each meeting

* Participate in development of budget / manage
committee’s budget

« Serve as Chair and/or oversee
a Chair of a committee

* Appoint committee members to
manage all aspects of projects

* Lead the committee to achieve its goals

* Oversee and manage the work, deadlines and
responsibilities of committee members

« Get board approval prior
to anticipated expenses

* Attend majority of club activities
(average once a month)

* Greet/help members at events

Exhibit 7 — Leadership Organization & Development

www.aafakron.com

2023 Retreat

qaf Executive Director Contract
s OKron 20232024

Position

The AAF-Akron Executive Director will provide strategic and operational guidance for AAF-
Akron’s board and execution of its mission. This is a part-time position. The Executive Director
reports to the Board of Directors at the monthly board meetings. The Executive Director is an
ex-officio member of the board and all committees. The Executive Director will be evaluated
annually through a process jointly developed by the Officers and The Executive Director.

Responsibilities
Provide guidance to the board

Help develop, maintain, energize, and support a strong board of directors

Expand revenue through sponsorships and partnerships

Assist board in planning and executing a long-term strategy for growth and success

Maintain official records and ensure compliance with governmental regulations
Meet with the board monthly

Attend AAF-Akron functions

Attend AAF District 5 conference

Attend AAF National conference when budget is feasible

* Ensure ongoing chapter excellence

* Prepare at least one submission per year for AAF club achievement awards

* Be a stable and continuous presence through organizational change and growth

e Tracking time so decisions can be made annually regarding position
Compensation
The Executive Director will be paid as an independent contractor and issued a 1099 at year
end. Monthly compensation will be $787.50.

AAF-Akron agrees to indemnify the ED while performing duties on behalf of the organization
as part of our current D&O insurance coverage.

Signed

Executive Director / Date Board President / Date

LAST UPDATED 08102022

www.aafakron.com

2022 Retreat

qqf Annual Retreat Agenda
. akron Friday, June 10, 2022

2022/23 TERM GOALS + ACTIONABLE PLANS:

partici in Local American Advertising Awards

show, both from past and new attendees.

* Increase participation/attendance at events throughout the year by
non-members and members, including committee and board members.

ol b

hip/participation of diverse persons/organizations, both
by direct reach outs and more inclusive programming and events.

¢ Increase bership/participation of | ifically outside of

ar p
U Akron, both by direct reach outs and increased partnerships with universities.

* Establish a more secure financial future and leadership succession for
upcoming years.

LASTUPDATED 061072022
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Board commitment

wwiw.aafakron.com

2023 Retreat

qq Board Member Commitment
o AKIron  July 1, 2022 - June 30, 2023

1, understand that as a member of AAF-Akron, | have

a responsibility to ensure that the organization does the best work possible in pursuit of its goals. |
believe in the purpose, and | will act responsibly and prudently as its steward. My behavior as a board
member will be consistent with the values and mission of the organization.

As part of my responsibilities as a board member:
1 I will, to the best of my ability, represent the organization and act as an ambassadaor.
2 | will attend the majority of all board meetings and AAF events throughout the year..

3 | will RSVP on Slack for board mestings in advance to the president and vice president. If |
cannot attend, | will submit a report and make sure my co-chair can attend. If | miss 3 or more
board meetings, | know to expect a call from the president to re-evaluate my commitment!

4 | will actin the best interests of the organization, and excuse myself from discussions and votes
where | have a conflict of interest.

5 | will participate in making decisions on issues, policies and other board matters.
& | will work in goad faith with other board members as partners towards achievement of our goals.

7 Should there come a time where | am no longer able to fulfill my obligations, it will be my
responsibility to resign my position as a member of the Board of Directors.

8 | understand that this is a 2 year commitment,
9 We highly recommend you attend the District 5 Leadership Conference (If applicable)

* Every board member needs to be a member of AAF-Akron and current in their dues to be
able to vote on issues, etc.

Signature/Date:

Member, Board of Directors
Thank you for your commitment to AAF-Akron!

LAST UFRATED BANSTT
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One page team descriptions with responsibilities

qaﬁokron volunteer opportunities | teams

aafakron.com

AMERICAN ADVERTISING AWARDS

1. Ceremony Set Up
- Set up for the show on the day of the event
at the Akron Civic Theatre (Friday, Feb. 24)

2. Registration Table
- Check attendees in

3. Ceremony Clean Up
- Clean up and break down event materials

PROGRAMS

1. Help plan events

- Brainstorm topics, ideas

- Find/schedule speakers

- Find venues

- Set up for event (arrive at least 30 minutes early)
- Greet people

- Check in attendees

- Clean up after the event

2. Create event graphics
- resize graphic for social media and website

COMMUNICATIONS

1. Post on AAF-Akron’s social media channels
- Facebook, Twitter, Instagram, LinkedIn

2. Write copy

- Press releases

- Social content

- Post events to other community websites

3. Update website
- Post events to website

4. Create social media graphics
- Post events to website

5. Photograph events
- Post to social

MEMBERSHIP

1. Reach out to members at least twice a year
Reach out to prospective members

Engage with members at events
Encourage student involvement
Brainstorm membership campaigns/events

Assemble Welcome Kits

N o o s w N

Update membership profiles

EDUCATION

1. Help plan student events
- Brainstorm topics, ideas

2. Build on relationships we have with other colleges
3. Student Engagement

4. Plan portfolio review

PARTNERSHIPS

1. Reach out to past and potential sponsors

HOW DO YOU BENEFIT?

1. Resume Builder: Make professional and personal
connections for life.

2. Networking: Build relationships that can move your
career forward.

3. Professional Develop t: Opportunity to learn. You
do things you might not have otherwise tried. Learn skills.

4. Have a Voice: You'll have a voice in what AAF does.
You'll elevate your profile in the community.

5. Give back: Gain satisfaction from giving back to your
industry and the community.

6. It's just fun!

BE INSPIRED GET CONNECTED MAKE YOUR MARK

Learn more: visit aafakron.com or email director@aafakron.com.

aaf akron

aafakron.com

TEAM MEMBER RESPONSIBILITIES
* Attend a monthly team meeting
Communication via Slack

Most work can be done remotely

 Attend club activities if possible (average once a month)
Serve as an ambassador for AAF

¢ Commitment
You're not bound to a certain time frame

* Time

Expect to spend 6 to 10 hours per month depending on your task (includes monthly meeting and AAF events)

general responsibilities | team member
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Board spotlights in newsletters

Matt Hogan
Communications Chair

WTral Fime weaiching: A Ledgue of Ther Ow {108 80 good|
Whrere you' find meed Alocal board gamie shop (Undefill Garses and Sacphirs City)
My favovite o¥scussion dopics: Trendirg Movies, TV Shows. DED

Mall i o his second yead of senving on th Basnd, I you'd Bl 10 ke mors aboul AAF-
Akron and Fow o coen get rashved with The comms leam, Mait would be Shnled o hear
from youl Ha omn ba resched at comemunications g anfaknon oo

Jeff (JO) Dumire
Amarican Advartising Awards Chair

Whal I'm walehiag: Ancien| abang
Wisere you'll Ard me: In front of my computer
My favenie discission fopic: Enveonmental influence of desgn

Day job: Senkor Exhist Designer al Formatech Exubits and OwnerDesgres al DesignD

i haa parend on the Basnd fior (hnes yeaes. Edrler this yaar, b won the prssgiors Chic

Cravvis Mssirrrial Aavard, I you'd Mo 8 baaen miore aboul ow you cin gl mvoheed with tha

Amencan Advertising Avwards, JD would love o hear from woul Drop him o biee al

Brianna Kelly
President and Membership Chalr

Wiad ' wadching: Whatever docwranbicy [l cama ol
Wheve poull Bnd me: A local browany (Usualty Mesing Fals oo Skrompmi)
By Earvevite aiscus dian topics. Tros croma, koos, Paciens ootball and my cal

Urarmes ham Basen aonving o the boand for four years. I you'd $s i lam mors shout AAF
doron @ how you con get mvnkeed ol any ieved, Brianna woold iovwe b hesr iom pout She

€ B oAb W omriaCtand S s oo

Michael Pontikos
Education Chair

What I'm watching: “20 Day Fiancé™ [guilty pleasurel), James Bond movies

Whers you'll find me: In front of my computer and walking our dog "Gartie™

My favorite discusaion fopic: Armyhing design related ard anything baseball related,
aspecially baseball cards!

Day job: Serdor Lecturer at Youngsiown State University and Branding Consullant at

Michael has served on the board for four years. If you'd like 1o bearn mone aboul how you can
get involved with the education team and help students, Michasl would love 1o haar from you?

Dwop him a ling at oo and@aaiakron.com

Dave Flynn
Programs Chair

-

\

What I'm warching: Elementary

Whore pouT find me: Design and painting sluda

My favarite discussion fapic: Anything but spors

Day job: Full Professor of Practice at Myers School of Arl ot The Unieeersity of Akron and

Creative Director at David Fiynn Design,

Darve became programs chair 2 years ago, but he's no stranger to AAF. Back in 1983, he
designed the American Advertising Awards maberial and award. If you'd lie o leam morne
aboart Bow you can gt involved with programs, Dave would love to hear from you! Dvop him

a ling al eventsdEanlakon coe

Join Dave at his Programs Team Meet Up
Tuesday, December 6, 5:30pm

Missing Falls

H0 5, Main Streed = Adoon, OH 44311



Exhibit 7 — Leadership Organization & Development

Board recognition and celebrations

Bravo Matt!
BBM

Bitchin’ Board Member
of the Month Award

BADASS

INTELLIGENT

TENACIOUS

CHAMPION OF COMMS

HERO

INVENTIVE

NOTEWORTHY

AAF-Akron recognizes you for taking
over comms and organizing the
sh*t out if it! We thank you for your
BITCHIN’ service!

July 26, 2022



Exhibit 7 — Leadership Organization & Development

Board recognition and celebrations

Board birthday celebrations.



Exhibit 7 — Leadership Organization & Development

Board recognition and celebrations

Board holiday celebration with team members and past presidents.



Exhibit 8 — Fiscal Management

Budget for the new fiscal year

AAF-AKRON 2022-2023

JULY 26, 2022

CHECKING: $4492 (June 28: $4925)

Revenue
KOSICH: $7000
Account Current Budget
ADDY Award Show $0.00 $8,000.00
ADDY Submissions 0.00 20,000.00
ADDY Duplicate Awards 0.00 3,000.00
ADDY D5 Forwards 0.00 100.00
ADDY Partnerships 0.00 1,000.00
ADDY Student Partnerships 0.00 700.00
Presenting Partnership 0.00 2,500.00
Programs Partnership 0.00 1,000.00
Membership Dues 255.00 8,000.00
Programs Revenue 1,200.00
Total Income $255.00 $45,500.00
Expenses
Expenses ADDYs Expenses Membership
Account Current Budget Account Current Budget
ADDY Rental (Civic) $0.00 $3,000.00 Advantage Cards/mail/print $0.00 $300.00
ADDY Trophies (+ dupes) 0.00 4,500.00 Other initiatives 0.00 0.00
Postage/Shipping/Mail Service 0.00 800.00 Welcome Kits 18.50 250.00
Advertising (swag, billboards, buttons) 0.00 0.00 Total Expenses $18.50 $550.00
Food 0.00 0.00
Judge's Gifts 0.00 200.00
Software Fees 0.00 7,000.00 Expenses Education
D5 Forward Fees 0.00 2,000.00 Account Current Budget
Travel 0.00 0.00 Student Events/Initiatives 0.00 $500.00
Valet (not doing) 0.00 0.00 Total Expenses $0.00 $500.00
Livestream Noir 0.00
Winners Book (paper/delivery) 0.00 400.00
Caterware 0.00 200.00 Expenses Communications
Total Expenses ADDYs $0.00 $18,100.00 Account Current Budget
Boost Posts $0.00 $100.00
Total Expenses $0.00 $100.00
Expenses Programs
Account Current Budget
Food $0.00 $200.00 Expenses Operations
Speaker Fees (Trivia/Cocktails) 0.00 0.00 Account Current Budget
Venue 0.00 0.00 Accounting $275.00 $5,500.00
Postage/Shipping/Mail Service 0.00 0.00 Quickbooks 58.71 705.00
Speaker Gifts 0.00 100.00 Board Meetings $0.00 $0.00
Advertising 0.00 0.00 Insurance 0.00 1,200.00
Annual Meeting Club Achievement 0.00 235.00
Rental (Civic) 0.00 1,000.00 D5 Conference 0.00 2,500.00
Awards 0.00 500.00 D5 Dues 0.00 600.00
Food + Décor 0.00 0.00 National Conference 0.00 2,500.00
Total Expenses $0.00 $1,800.00 National Dues 0.00 4,500.00
Donations 0.00 300.00
Kosich Charitable Fund 0.00 0.00
EXPENSES FOR REST OF YEAR Executive Director Fee 0.00 9,450.00
Gifts (BBMA, etc) 0.00 500.00
$3,061 QB/Schulte/NEON/SiteGround Website (Siteground)) 18.00 647.00
(EB fees suspended May-Dec $6300) Zoom 0.00 150.00
NEON 149.00 1,788.00
Printing (misc) 0.00 300.00
$3,240 National dues estimate Total Expenses $500.71 $30,875.00
$'] 40 ($20/month bank fee for IOW ba|ance) Total Actual vs Estimated Revenue $255.00 $45,500.00
Total Actual vs Estimated Expense $519.21 $51,925.00

$6,441 expenses for rest of year (51,949 deficit)

$4,492: current checking




Exhibit 8 — Fiscal Management

Monthly snapshot of finances

AAF-AKRON 2022-2023

MARCH 28, 2023 EXPENSES FOR REST OF YEAR

$1,341 NEON
Revenue $528.39 OB
$2,745 Schulte
Account Current Budget $1,000 Civic: Annual Meeting
ADDY Award Show $11,655.00 $8,000.00 $375 Silver Medal Awards
ADDY Submissions 23,867.00 20,000.00 $3,000 National Dues
ADDY Duplicate Awards 618.15 3,000.00 $600 Insurance
ADDY D5 Forwards 487.28 100.00 . .
ADDY Partnerships 600.00 1,000.00 $795 Admef'ca: Brianna, EB?
ADDY Student Partnerships 0.00 700.00 $xxx Admerica: hotel, airfare
Credit Card Rewards 395.21 $1,300 Excelsior deposit
Presenting Partnership 0.00 2,500.00 $11,648.39 total expenses
Programs Partnership 0.00 1,000.00
Membership Dues 10,115.76 8,000.00
Programs Revenue 825.00 1,200.00 $8,351.61 balance
Total Income $48,563.40 | $45,500.00 - EB charge $400 x 9 months
$4,751.61 balance at year end
Expenses
Expenses ADDYs Expenses Membership
Account Current Budget Account Current Budget
ADDY Rental (Civic) $2,603.72 $3,000.00 Advantage Cards/mail/print $0.00 $300.00
ADDY Rental (High Tops) $397.32 $400.00 Other initiatives 0.00 0.00
ADDY Trophies (+ dupes) 2,512.50 4,500.00 Welcome Kits 196.29 250.00
Postage/Shipping/Mail Service 865.04 800.00 Total Expenses $196.29 $550.00
Advertising (swag bags) 1,088.92 0.00
Food/caterware 210.81 200.00
Nametags 16.00 0.00 Expenses Education
Judge's Gifts 89.55 200.00 Account Current Budget
Software Fees 6,220.00 7,000.00 Student Events/Initiatives $0.00 $0.00
D5 Forward Fees 2,620.00 2,000.00 Total Expenses $0.00 $0.00
Travel 0.00 0.00
Valet (not doing) 0.00 0.00
Livestream Sponsor: Noir 0.00 Expenses Communications
Winners Book (delivery) 79.98 400.00 Account Current Budget
Total Expenses ADDYs $16,703.84 $18,500.00 Boost Posts $0.00 $100.00
Total Expenses $0.00 $100.00
Expenses Programs
Account Current Budget Expenses Operations
Food $52.58 $200.00 Account Current Budget
Speaker Fees (Trivia/Cocktails) 0.00 0.00 Accounting $2,350.00 $5,500.00
Venue 0.00 0.00 Quickbooks 528.39 705.00
Supplies 22.68 100.00 Bank Fee 40.00
Postage/Shipping/Mail Service 0.00 0.00 Board Meetings $36.40 $0.00
Speaker Gifts 0.00 100.00 Insurance 560.00 1,200.00
Advertising 0.00 0.00 Club Achievement 0.00 235.00
Annual Meeting D5 Conference 0.00 500.00
Rental (Civic) 1,000.00 1,000.00 D5 Dues 0.00 0.00
Awards 351.63 500.00 National Conference 0.00 2,500.00
Food + Décor 56.48 0.00 National Dues 2,940.00 4,500.00
Total Expenses $1,483.37 $1,900.00 Donations 0.00 300.00
Kosich Charitable Fund 0.00 0.00
Reimbursements 1,265.58
CHECKING: $20,000 (Feb: $16,608) Executive Director Fee 0.00 9,450.00
KOSICH: $8,852 (Feb: $8,852) Gifts (BBMA, etc) 100.00 500.00
Website (Siteground) 771.50 647.00
Zoom 0.00 150.00
NEON CRM 1,490.00 1,788.00
Printing (misc) 110.48 300.00
Total Expenses $10,192.35 $28,275.00
Total Actual vs Estimated Revenue $48,563.40 $45,500.00
Total Actual vs Estimated Expense $28,575.85 $49,325.00

suspendec

3years



Exhibit 8 — Fiscal Management

Financial Statement

Ad. Fed. Greater Akron, dba AAF-Akron

Statement of Activity
March 10, 2022 - March 28, 2023

TOTAL
Revenue
Duplicate Addy Trophies 618.15
Income ADDYS 0.00
Addy Awards Ceremony 11,655.00
Addy D5 Forwards 487.28
Discounts/Refunds Given 395.21
Entry Submissions 23,867.00
Total Income ADDYS 36,404.49
Operating Income
Membership Dues 10,303.91
Total Operating Income 10,303.91
Partnerships
ADDY Partnerships 600.00
Total Partnerships 600.00
Programs Revenue 825.00
Total Revenue - $48,751.55
GROSS PROFIT ' $48,751.55
Expenditures
Activity Expense
Mesting Expense 104.51
Total Activity Expense 104.51
Administrative Expense
Accounting Expense 2,655.00
Bank Service Charges 123.18
Board Meetings 36.40
Food Expense 79.50
Total Board Meetings 115.80
Bond Insurance 560.00
Donations 700.00
Executive Director Fee 1,575.00
Gifts 100.00
Membership & Dues Expense 0.00
National Dues - 5,880.00
Total Membership & Duss Expense 5,880.00
National Conference 1,020.00
Postage & Shipping 301.68
Printing 495.97
QuickBooks Payments Fees 1,102.33
Website Expense 4,647.28
Total Administrative Expense 19,278.34

Cash Basis Thursday, March 30, 2023 07:25 AM GMT-04:00 12



Exhibit 8 — Fiscal Management

Financial Statement

Ad. Fed. Greater Akron, dba AAF-Akron

Statement of Activity
March 10, 2022 - March 28, 2023

TOTAL
Club Acheivement entry Fees 230.00
Expense ADDYS
Advertising 390.00
Advertising/Promotional 1,088.92
Awards/Trophies 2,982.46
Catering 147.93
Civic Theatre 4,265.46
District 5 Forward Fees 2,823.69
Events 397.32
Food Expense 418.97
Office Expense 26.48
Postage 756.81
Software Fees 6,220.00
Total Expense ADDYS 19,618.04
National Conference 657.93
Programs Expense 457.66
Professional Development Series
Food Expense 35.95
Total Professional Development Serles 35.95
Total Programs Expense 493.61
Tota! Expendiltures $40,280.43
NET OPERATING REVENUE $8,471.12
NET REVENUE $8,471.12

Cash Basis Thursday, March 30, 2023 07:25 AM GMT-04:00

2/2



Exhibit 8 — Fiscal Management

Financial Statement

Ad. Fed. Greater Akron, dba AAF-Akron

Statement of Financial Position
As of March 28, 2023

TOTAL
ASSETS
Current Assets
Bank Accounts
Huntington Checking - AAF Akron 24,133.89
Total Bank Accounts $24,133.89
Total Current Assets $24,133.89
TOTAL ASSETS $24,133.89
LIABILITIES AND EQUITY
Liabilities
Long-Term Liabilities
Economic Injury Disaster Loan 1,000.00
Total Long-Term Liabilities $1,000.00
Total Liabilities $1,000.00
Equity
Unrestricted Member's Equity 4,151.71
Net Revenue 18,982.18
" Total Equity $23,133.89
TOTAL LIABILITIES AND EQUITY $24,133.89

Cash Basis Thursday, March 30, 2023 07:26 AM GMT-04:00

n



Exhibit 8 — Fiscal Management
Sponsorship packages

WOEE  ABDUT 5 . BLDE  MTEBREL

2023 AMERICAN
ADVERTISING AWARD
PARTNERSHIPS

Connect with sur creative community by being front and center at the 2023 Awards Show on Friday, February 24, 2023

at The Akron Civic Theatre,
Tithe Partner | 55,000 Mirkaie Award Partssr | 82,500
+ “Presanied Sy Your Compary Namelega™ in prommotional matenais + CriLage Lparsor redog-An
» CInatage SEanLOr recognitan * Marming rights for fhe 2020 Mok Awvard

- Jamiraite CRSLAEE DRESENLATIONISPEEAkNE ORPOMLA T proma video " Spimiar bt sl il

+ & et ticlopts
o 16 @il Tick b with Brameecs Leain
3 ety premase seiting + 2 Aarebritin AdwETTEg Awand BT
&4 Amarican Adverteeng Award smmies + Hall pags 2l b winner .
AF page ad i . Cudbrn Pariieribip

« Loge an: webeite, header of every &-blast through Mardh 1, winrrs book, pesicards + Lisgn pladivnit a mebiite Bt bt s A e A N bt G

= Soclal media sponsar spotights

Fenny Partrers | $1.000
« Fudl page ad on back cover of wenners book i I % Fox' e ol uation O b riel ol iperaTiieg, ookl
+ Lirmited b v it categy

= Press release 1o media cutlets
+ CHALIE WS f PRI e
= Foalure & AAF-Aknan r.l.m ard newsharer SPLCIAL FHANKS TO OUR 1023 DESIGN PARTMER!

p— clever

* Opportunity 1o proside seif: proma tem or perk for attendees + 1 Areer i Adveriising Awar

= Dpporiunity (o be & ADvantage Cand partnes * Qe pag o in winiees ook
* Logo plstivmsenl on etriite

ADvertaster tien Partner i

Facen 19500 Feag Bag Farinae | $700

» Onatage sponsar recognition * Logo on hag

» & event tickets « CHALERE YIRS 0F PECORA

» 3 AMricin Achriiing Award series + 2 ligets b B Asmeritan Advertisng Amards

+ Gy page 2 in e Bock

= Signage placemant a1 2 bars and in recepton area

' Logo placsment on st
= Cigtorn fesktail

= Full page ad in winners book Bvasrd Catugory Pariner | $300

o

» Logn platament on webige ST 3 CHRETY DU T SwardS Brene

+ Full $ip screen of your Bapl. 4 STve-SEneTslE LD

st ™ s O COTIY

* Yous Iagh id 4 SiPhatu’e oh evly e i Lhat CHepaTy
Spusdent Best of Show Partrer | $2.500 * = '

+ 1 event ikt
* Onatage sponsor recognition
5 Tex thee 2023 Siutdent Best of Show Award in-dind Partrery
= Spansor preserts awand orslage Here's 3 kst ol e you oan heip us with
= gL Tickits - Brinning
+ Sgnage

riean Advertisng Award niries

+ B wolurbbers
= Half page & &n winners ook + Motk s promeobions
* Logo platement on wibsre + Protograpty

+ Funds go to the L F i SUpport ol ihe Kosch Schidarship * Wdea
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Sponsors

ADCHELLA PARTNERS 2023

WHAT

Design Partner
Awards Partner

Winners Book Print Partner
Winners Book Print Partner
Winners Book Paper Partner
Postcard Print Partner

Posteard Paper Partner
Rack Card (member rates) Print Partner
Gallery Display Partner

Media Partner

Photo Booth Partner

Gallery Reel Partner

Judge's Video Partner

Photography Partner_reception
Photography Partner_reception_van
Photography Partner_winners
Livstream Partner

Signage Partner

Swag Bag Partner

Mascot Partner

Category Sponsor_Advertising Industry Seff-

SPONSOR Social Shout Out AD FOR BOOK
Clever
Excelsior Marking Full page
Angstrom Graphics Full page
Sylvamo: 80# Accent Opaque Digital Smooth Full page
City Printing Full page
Mohawk Full page
Formatech Exhibits Full page
Akroniife Full page
Puzzle Full page
Narrative Digital Media noad
Red Point Digital noad
Kaminski Studio noad
Dale Dong Photography noad
Tom Scott no ad
Noir Creative no ad

112 page
All Aboard Promotions 114 page

Neenah noad
Better Business Bureau Akron

Category Sponsor_|
Category Sponsor_Students

Venue
Print Partner

Penny Video Partner
ADvertasters

Waterloo Restaurant & Catering
Saffron Patch Akron

Divine

El Patron
Big Eues BBQ
Hibachi Xpress Dino Style

After Party Partner
Twisted Tomato Pizzeria & Beer Wall

ADvantage Card Partners
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed
ADvantage Card Partner_confirmed

Printing Concepts 1/4 page

Akron RubberDucks Baseball Club noad

Minuteman Press, Youngstown no ad

Better Business B i no ad

Cecilia Sveda

Akron Civic Theatre

Star Prining

Monsters Unimited

Menu

Cincinnati Chil /4 page
114 page

Vegetable Golden Biryani ~ basmatirice with golden raisins and r 1/4 page
stiffed banana pepper dip /4 page

Jicama Salad - Jicama and cucumber spears, fresh squeezed lime juice, tajin

anagemen

AD RECEIVED

they will place

new, received
new, received

new, received

reprint

new, received

reprint

SWAG

NOTES

new partner

new partner
new partner

new partner

Quesa Biria - Beef Birria, melted chihuahua cheese, toasted con El Milagro tortllas, fresh onion and cilantro. Chile arbol salsa. Lime new partner

Ribs, pork, brisket, Mac & Cheese, Zucchini & Squash 1/4 page
chicken, steak, shrimp, vegetables, rice and noodles

1/4 page
Rubber City Clothing: 10% off 114 page

Waterloo Restaurant & Catering: $20 off catering order of $100 or more

Royal Docks Brewing Co.: 10% off $50 purchase

Big Eu'es BBQ: 10% of total order

Saffron Patch Akron: $10 off purchase of $50 or more. Dine-in or carry-out menu
Missing Falls Brewery: $1 off first beer OR $2 off any appetizer

Twisted Tomato Pizzeria & Beer Wall: free 12 cheesy bread with large specialty pizza purchase.

Hibachi Xpress Dino Style: come in 8x and get a free snack of your choice + dessert

new partner

new partner

new partner

WEBSITE FACEBOOK TWITTER
7 com
@AngstromGroup
hitps:/iwww.sylvamo com/us/en/at @SylvamoCo @syamoCo
hitpsfcityprinting com!
bt 1 bt @FORMATECH_inc

https:/iredpointdigital.com/ @redpointdigital @redpointdigital
htt m bt /gale.y.dong
http://allaboardpromotions.com/

m) ging P
hitpulh / @P @peprintingllc

@ @AkronRubberDucks

hitps:/Awww.youngstown. minutemanpress com/
hitps:/Awww bbb orglusloh/akron - @BBBakron @bbb_Akron
hitps /e akroneivic.com/ @akroncivic
hitps /e starplg.com!
hitps:/Awww waterloorestaurant com/ @LuvWaterioo
hitps:/saffronpatchinakron.com/

m m/Divine food.spirits.wine/ 7
https://bigeues. cor @BigEuesBBQ_
htt m hi Jorofie.php?i

m/Twisted TomatoPizzerial

hitps v rubbercityclothing com/R( @RubberCity

beer/

hitps:/ibigeues.com/
hitps:/isaffronpatchinakron.com/

htt m/

@RubberCity

@RoyalDocksBrew

@MissingFallsBru

El Patron: free guac OR queso on the next visit;if guests come in with the card, inquire AND set up a meeting in regard to private events/catering orders, we will give them guac or queso for their event/catering order.

36 sponsors donated a total of $70,644 in-kind services this last year
($65,425 specifically for the Awards show).

DONATION

$1,000

$16.425
$3,000 trade
52368
1,000

$500
$500 $175hour

$400
$300

275

51,000

$5.250

$700

700

700
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Susan B. Kosich Charitable Fund (scholarship)

Yoy i Gevweg Sas s Diag

Q)

GIVING SUE'SDAY

& aﬁakron

It's Giving Sue's Day!

Your gererosty will i

form a student's #e. Conaider

pleigng yoar lithe, jkbis o datars

Ghing Sue's Day: Nov, 29

o ' Gl 'ING
R s SUESDAY

November 27

e Fusan B. Kosiah Chantabfe Fasd is |
w5000 thad e reslp cruads @ sohe

FHARTARF

FUND

Add lo calendar

There are many ways you can gel invelved to help Giving Sue's Day ralses $850
students:

1. Shop on AmaronSmile sd chaoss Suman . Kmich Chaiabis Fost, Ba s smgls I GI I N ( i
ey Fiw w5 mapgeer! e nohedars wrry by ahog @t no coad do pew AmaccnSmds e
g chinty of your crice, e s daxy i ! A SUE'S DAY

vl St 0.5% of poud Bkl

atr: ) e teally R s averyhiy AEsom etk

it A S e o A i~ Movember 29
£ Volunteor o be a student porffolio reviewer (Ao 20231 Eral us i pog war

¥ b & imvhenarel e Pesiibeed o tha el

3. Violunteer fo be a mentor [April 2023). £ i i tpins wiadd L |6ars i

4. Make a donation

Thank you fo everyone for making an impect!

Thers are many ways you can continue to help stisdenis
all year-round;
Eweryone can have an impact! Join us on Nowv. 29 by

pledging your time, skills, voice and dollars fo support 1 e M e P VR ey T i W, BT e TR b S vl
the Susan B, Kosich Charitable Fund, Help make a lasting iy s e Lo

legacy for students in our indusiry.
amazon

2. Volumes 10/ 8 Amasens pocalio rewsmees (A FTT) om0 o e e 8

L Volmmies fo be 4 manisr Ao 221

& Make g s

Kim Wengerd
Iaptial Dby

Thank you for providing a bright fidure o studonts!

Sunwt B Aodef Chariable Fund i & SOT{elT] nompwoll publs chacty AR donafens ane L
2OV

4

v 100 oF i cewtbvbn b Bl sofnrb e
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